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\What started it?
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The Beginning
1700 - 1900

he First newspaper advertisement published in U.S 1704

INn 1800, billboards come to existence

Sears the first company on direct advertising, mail campaign in 1892
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GOLDEN AGE OF ADVERTISING
1900 - 2000




RADIO

Radio advertising was launched in
1922 and was a big hit, allowing
businesses to convey their unique
selling propositions (USP) directly
to consumers. Advertisers started
paying radio stations to broadcast
advertisements to their listening
audience.

TELEVISION

The first television commercial
airing in 1941. Bulova Watch
Company aired the first TV
commercial, which was ten
seconds long and seen by 4,000
people in New York.

CHARACTERS

In the 1950s, brands started
introducing characters just for
advertisements to resonate with
their audience. For example,
Kellogg's introduced cartoon
mascot Tony the Tiger to promote
Frosted Flakes breakfast cereal.


https://medium.com/knowledge-stew/the-worlds-first-television-commercial-cb51fd0acb18

Bulova TV
Commercial

o World's first ever (1941) TV commercial | Bulova Watch

Watch on B YouTube




Example of advertisement in
old Indonesia
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MOBIL REKLAME KELILING DARI PERUSAHAAN ROKOK
"BALTIGA NITISEMITO"

n hadiah-hadiah yang diberikan kepada para pembell rokok kreteknya,

PARANTOS LANGKOENG TI 75 TAHOEN

et £ L..-i.q' e
=
—_— _‘J! A

at mobil etalase yang berkeliling ke seluruhl Indonesia

TOKO ROTTERDAM
DI MANA-MANA AJA.




ONLINE
ADVERTISING
2000 - PRESENT

The first online display ad was created in 1994 when
advertisers created a banner ad to drive customers to
website landing pages.

= €D Industrial Strength Purchasing
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W W a monkey in space.



https://www.g2.com/articles/landing-page

MOBILE ADVERTISING
2008 - PRESENT

The first mobile ad was introduced to consumers in early
2000.

In 2000, Google developed Google AdWords (now Google
Ads) which allows businesses to target ads based on
Google search history and user browsing preferences.

Facebook penetrated the ad market with more than 2.2
billion users in 2008. Social media marketing came into
existence, motivating other social destinations like Orkut and
Twitter to adopt and adapt.

Google acquired YouTube in 2006, introducing video ads to
businesses. Now YouTube has one of the highest viewer
rates. In 2012, Facebook bought Instagram and in 2013,
Instagram ads were launched.

Today, ads are everywhere, ranging from over the top (OTT)
platforms such as Hotstar to mobile games like Subway
Surfer.
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The Banner Era

HotWired, part of Wp§ R} D magazine
releases banner ads on the information

board. The banner ad had a

H"'“ & Click-Through Rate of 44%. &
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The HTTP Cookie

is invented that helped track user behavior,

and becomes the §e)wlsiF:147

for the web.



1996 .

The Introduction .
of Flash 1.0

That became a robust

framework for web advertising, f

\ The term content

marketing is
introduced at the American
Society for Newspaper Editors.

Pop-up ads
are dl.E-L‘ﬂ'IF-EI.'Ed and are
found to be good at
grabbing users attention

Google Search Engine

is introduced. This proved to be a
game-changer that, to this day, leads
the digital advertising industry.

Advertising Networks
paved the way and connected
advertising to websites.
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AdWords

,1-.;; "-'-'::;_LE,-_‘—_H_:-T-':'*"
Google AdWords
is born.

This invented a sorted

Pay-Per-Click v,

N _'_"|'~ .::-".
1999 O, T 0® hiveriing o
= " CLICK' =

GoTo.com brings the concept of Ve This is also when

mobile advertising
made its debut.

' hid hE avertisers “.” ]

attention towards paid search and

Pay-Per-Click Advertising.
The dot com which lead to a small
recession.
bubble bursts




2004

Facebook is launched

and delivers its first advertisement
called “"Facebook flyers”

launches
a social networking

YouTube launchesand hasa

channel for | noticeable impact on advertising

professionals.

_ ~/ Broadband —
8 Google Acquired AdSense #  came in and offered £

. N : -y snduring connectivity w
this year that was initially operating under 2 anh[ !f[ e E{l;“ ity with
the name ‘content-targeted advertising. : much faster perrormance.




2006

Digital ads become for $3.1 billion, a software E;:ng_i
hyper-targeted . ) that transformed the online @

and Facebook focuses advertising industry.

on user interests "
and demographics. # S — 1iPhone i
Sy : I |

I Twitter is introduced with the  # v | ; \ & iﬂtl'ﬂdll
=

concept of — | g and brought a major

and made hashtag a popular word. hype in the mobile
' :

‘| advertising industry.




b H 2009

agency was coined Google introduces Instant

with the aim of offering unified branding, social

—
media‘ -puhlic relatiﬂ,nﬁr marketingl Eﬂd more. .lhl-'-ll::'5 T ) SU I,_.l I,-I'I_l.rl: B | - r IITI& :[".'H'If'h 271l I:-:] [1e resi |!T"':
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iPhone app ':::'II The display ad impressions on

the web grew even during a
store releases > |

foll d_hfth | crushing g recession I,]'-’I".I':'I_i and
ollowe e release prejons
of the iPhone 3G, Influencer Marketing alsc

giving marketers a started this year.
chance to be creative.




2010

Apple launches
first-generation

iPads which brou ght

back attention towards
mobile advertising. e

Instagram launches

exclusively on iPhone devices
and gains momentum. This is
later purchased by Facebook.

Snapchat
launches this year.

[ts broad use of videos
with augmented reality
features makes its
popularity go higher. .




Real-time Q0.
marketing

. becomes a buzzword.
|'|

Instagram releases
:z 012 The Internet a "4 promoted posts
of Things (IoT) '@ . |

t f'.. - AT SR or -
';' comes into the picture and influenced marketing Lhat ':']l_m”‘j USETS Lo Iun
and advertising. ads while promoting

- previously shared posts
" 2 - on Instagram.
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Bidding (RTB) ' @
makes way for the e .

demand-side platforms (DSPs).

- O

ue to an increase in the use of smartphones.

Speech recognition technology
comes to the fore with the
introduction of Amazon's echo.
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); 52013

MﬂbllE traffic

overtakes web traffic "
for the first time. Video content
consumption also went high.

Ads.txt s introduced
by the IAB that

improved the

transparency of
—_ + @ the programmatic
' _’ . e system for buyers.

Pnkemnn—gn Digital advertising accounted for more than half of the
g'ﬂlllﬁ attention & U.5 ad agencies revenues, which is approximately

double than that of 20009. > \ -
with 45 million users. The game : )ﬁbﬁ

changed the way marketers viewed
augment reality. .




2018

Voice technology

releases

and devices like Alexa,
Cortana, Siri, and Google
Now were adopted as
smart speaker devices.

The GDPR goes into effect in

May - that changed the way
businesses collect, store,
and use customer data.

The increasing use of IoT,
artificial intelligence, and
Virtual Reality helped
deliver more relevant and
personalized advertising.
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What Now?

Metaverse:

The metaverse is a concept of a persistent, online, 3D universe that combines multiple different virtual
spaces such as Augmented Reality (AR) & Virtual Reality (VR). The metaverse will allow users to
work, meet, game, and socialize together in these 3D spaces. A future iteration of the internet.



Virtual Reality Augmented Reality




any questions?
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